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Investing in mobile operators —
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Telenor Mobile companies
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The world’s 12th largest GSM Operator

Ranked by the GSM Association as # 12 world w ide (number of subs.)

S

ASSOCIATION

Pre-selected seat in the GSM Association’s new CEO Board

Pre-selected seats

China Mobile
Vodafone Group
China Unicom
T-Mobile Group

NTT DoCoMo
Orange Group

TIM Group

AT&T Wireless Group
SingTel Group
Telefénica Group
Telenor Mobile Group
mmO2 Group

Rotating seats

e Taiwan Cellular Corporation
e Cegetel SFR

e Turkcell

e Orascom

e Hutchison Whampoa Ltd

e SUNDAY Communications
e TeliaSonera

e Maxis Mobile

e KTICOM




Mobile
Strong financial growth
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Mobile ',
Strong subscriber growth 4"

-Total Consolidated
-Total Pro Rata
- 100 % figures (all companies)
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Telenor’s mobile markets
- expected growth

2003 W 2007 +44.9m

+4.6m +10.0m +11,9m +9.9m

+1.7m +1.0m
+0.8m
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Source: Egtimates fran EMC (e.ay. 2007)

Bangladesh
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Telenor Mobile Way

11/14/ 2004

Organic growth in existing
emerging markets

Seeking new growth
opportunities

Control or exit

Maximise cash flow in mature
markets
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The Telenor Mobile way:

Building relations to our customers
based upon:

+ Simplicity
» Attractiveness

* Trustworthiness

» Senvice quality

11/14/ 2004 Telenor/Adam Smith 15-17 Nov 2004 9




%

The Mobile Way value chain telenor
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Profitable Low ARPU business
Chum prevention
Customisation of handsets
Network optimisation

Penefration
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. Global proaurement
information

. Global proaurement scale

. Revenue leakage

prevention

. Market segmentation
. Mobile data applications
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Main Russian GSM players

P — —
VimpelCom MTS MegaFon
- A~ el
) Deutsche i
& telenor o o [} Dot TeliaSonera
i B SISTEMA Te"*&&“?'ﬁ."ﬂ%?ﬁ
Market share in Moscow as of Sep 30, 2004 Market share in Russia as of Sep 30, 2004
Others
Megafon O;hzrs 12%
VimpeICom
33%
Me gafon
VimpelCom 19%

44%

MTS
36%

Source: Independent research and Com pany estim ates



